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Brief Background
The REGIONAL HELIX - International Conference, launched in 2006 at the Polytechnic Institute
of Castelo Branco, in partnership with the NECE - Research Center in Business Sciences, in
Portugal, is an academic event that addresses a diverse set of themes, associated with the Quadruple
Helix interactions (Academia, Industry, Political Decision, and Civil Society), highlighting the
challenges of regions. This conference is part of the series of conferences of the Polytechnic Institute
of Castelo Branco and is currently a registered trademark. This series also includes the REGIONAL
HELIX Summit, whose objective is to establish strong community involvement, privileging the
discussion and promotion of joint initiatives in the context of sustainable regional economic growth.
Due to the economic and financial crisis that began in 2008, and more recently with the pandemic
we are experiencing associated with the Coronavirus disease (COVID-19), the global economy,
more than ever, faces demanding challenges in terms of survival of the business fabric, economic
growth, combat to unemployment and improvement of regional sustainable competitiveness. New
challenges have emerged in this last moment, referring to distance learning, teleworking, the
reinforcement of e-commerce, and the reinventing of new controlled forms of marketing, without a
certainty of the moment when everything can return to the previous "normality".
In this perspective, it is imperative to strengthen cooperation networks for innovation,
entrepreneurship and the transfer of knowledge and technology between the University and
Industry, not only through the creation of academic spin-offs but also in terms of reinforcement of
communication between the University and society, operationalizing here the third mission of
Higher Education Institutions - HEI (community engagement). More than that, it is important to
find joint solutions to the problems of the regions, focusing on the resources and capacities of the
territories, without neglecting their strategies for smart specialization. It is also important to discuss
a new reality associated with new graduate, postgraduate and non-graduate training offers (lifelong
training, executive training, ...), carried out by HEI, based on the “problem-based solving” and
“work-based learning” methodologies, involving here all the actors of the regional innovation and
entrepreneurship ecosystems.
Although it is an academic event, the REGIONAL HELIX International Conference, throughout its
four previous editions, held, respectively, at the Polytechnic Institute of Castelo Branco; at the
University of Beira Interior, in Covilhã; at the University of Minho, through the School of
Engineering in Guimarães; and at the Polytechnic Institute of Porto, through the School of
Technology and Management of Felgueiras, he called upon himself a set of actors and initiatives
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external to the academy (agents of the innovation and entrepreneurship ecosystems), including
regional and sector clusters, innovation hubs, business associations, managers and consultants, small
and large companies, to discuss the issues of innovation, entrepreneurship, and competitiveness.

In this context, the 5th Edition of the REGIONAL HELIX - International Conference, is organized
at the Higher Institute of Administration and Languages (ISAL), located in the city of Funchal, in
the archipelago of Madeira, in Portugal. The central theme of this fifth edition is “Regional
Competitiveness, Tourism Innovation, and Knowledge Transfer”.
It seeks to discuss and propose solutions to the main challenges and economic and social issues,
using the creation of real and currently circular added value. International scholars and researchers,
as well as policymakers, are invited to submit their work in English for this event, bringing their
important contributions.
Tourism has been highlighted as one of the sectors with the greatest potential for global expansion,
it is important to try to understand the factors of innovation and regional competitiveness in this
sector. Competitiveness, particularly in the tourism sector, has experienced an unprecedented
development of experience in recent decades and now plays a very important role in markets and
industries. However, the success of tourist destinations in the world and regional market is
somewhat influenced by their relative competitiveness. In this sense, innovation is a very important
catalyst for tourism survival and growth and the positive impacts are recognized, revealing that
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innovative behaviors and products positively improve financial and economic performance, says
the event's organizer.
In the era of entrepreneurship, the emergence of new business models based on innovation,
cooperation networks, and enhancement of endogenous resources is a strong contribution to regional
development and competitive regions. This is a matter of particular concern for peripheral and lowdensity territories, where innovation and internationalization must be seen as a priority. The
objective is also to make this moment an opportunity to show the range of business and
infrastructure capabilities at the regional level, in addition to providing all participants with an
overview of the vast and endogenous heritage that the Autonomous Region of Madeira (Madeira
Island), improving the bases for the creation of knowledge networks and commercial cooperation,
involving regional stakeholders.

Foreword
The tourism industry has been subjected to similar challenges in the last two decades, with very
significant consequences in terms of business and to face the challenges of the post-crisis.
The emergence of new needs and business models based on regional competitiveness, tourism
innovation, knowledge transfer and improvement of endogenous resources, currently constitutes an
important set of opportunities for the dynamic and competitive repositioning of regional tourist
ecosystems, opening up new avenues of cooperation between regional, national and international
actors, academia, companies, and policymakers.
It is intended, in the logic of business ecosystems and smart strategies, that the event is not based
on a purely academic dimension, but also technological, business, governmental in the most diverse
sectors of activity, mainly the tourism sector.
REGIONAL HELIX 2020 involves a partnership with scientific, business, and political
stakeholders. It was held at the Higher Institute of Administration and Languages (ISAL) MadeiraPortugal, organized by CIISAL - ISAL Research Center, from 29 and 30 June and 1 July 2020.
The summary includes only the abstracts of the submitted papers.
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Conference Aim
Tourism has been highlighted as one of the sectors with the greatest potential for expansion on a global scale,
so it is important to try to understand the factors of innovation and regional competitiveness in this sector.
Competitiveness, particularly in the tourism sector, has experienced in recent decades an unprecedented
development of experiences and now plays a very important role in markets and industries. However, the
success of the tourist destinations in the world and regional markets is in a way influenced by their relative
competitiveness. In this sense, innovation is a very important catalyst for the survival and growth of tourism
and it is recognized the positive impacts, revealing that the innovative behaviors and products improve
financial and economic performance positively.
In the age of entrepreneurship, the emergence of new business models based on innovation, cooperation
networks and endogenous resource enhancement is a strong contribution to regional development and
competitive regions. This is a matter of particular concern for peripheral and low-density territories, where
innovation and internationalization should be seen as a priority. The aim is also to make this moment an
opportunity to showcase the range of business and infrastructure capacities at the regional level, as well as
to provide all participants with an overview of the vast and endogenous heritage that the Autonomous Region
of Madeira (Madeira Island), enhancing the foundations for knowledge networking and business cooperation,
involving regional stakeholders.
This is the context of the REGIONAL HELIX 2020. This 5th edition is especially focused on regional
competitiveness, tourism innovation and knowledge transfer, discusses, and proposes solutions to key
challenges and social issues, using real value-added creation and currently circular. Researchers and
academics, as well as policy makers, are invited to submit their English papers to this event, bringing their
important contributions to the field.
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Conference Themes
Tourism, Hospitality and Catering
Alternative and Special Forms of Tourism
Artificial Intelligence
Authenticity and Commodification
Business Tourism
Catering Services
Challenges and Best Practices of Hospitality
Climate Change and Natural Disasters
Collaboration and Cooperation between Stakeholders
Community Responses to Tourists and Tourism
Destination Branding/Place Marketing
E-Business
Economic/Social/Environmental/Cultural Impacts of Tourism
Emerging Tourism Destinations
Entrepreneurial Tourism
Evolution and Transformation of Booking and Distribution Channels
Gastronomic Tourism
Global Tourism Business
Globalization Effects
Hospitality Industry
Industry’s Role in Managing Growth
Information Technology in Tourism
Innovation in Tourism.
International Business
Managing Human Resources in Hospitality and Tourism
Market Intelligence
Networking, Negotiation in Tourism
Regional Competitiveness
Responsible Tourism for Conservation and Development
Smart Technologies
Social Networking and New Forms of Tourism
Sustainability, Degrowth and Overtourism
The Effects of Crime, Terrorism, Safety and Security
The Future of Tourism
Theoretical Perspectives on Tourism
Tourism Destination Competitiveness
Tourism Development, Policy and Planning
Tourism Education and its Role in Managing Tourism Development
Tourism Events
Tourism Information Services
Tourism Innovation
Tourism Marketing and Management
Tourism Mobilities
Tourism Research and Methodology
Transportation and Tourism
World Heritage Sites

Management, Economics and Knowledge Transfer
Academia and economic development
Attracting human resources for regional research and innovation and counteracting brain drain
Big Data in Triple Helix context
Clusters, sectors and regional competitiveness
Collaboration, Synergy and Knowledge Transfer
Comparison of best practices among regional Triple Helix spaces
10

REGIONAL HELIX 2020 INTERNATIONAL CONFERENCE

BOOK OF PROCEEDINGS

Corporate finance
Corporate social reporting and integrated reporting
Cultural Tourism
Data and knowledge transfer
Design and territorial development
Economics and Management of Tourism
Entrepreneurial Academia: University’s third mission and Triple Helix
Entrepreneurship
Family Business Research
From research to market: Triple Helix models for success
Government policies for companies and higher education institutions
Indicators/Measurement of Triple Helix interactions and Dynamics
Industrial Mathematics in Management and Engineering
Industry-Academia interactions and Sustainability
Informatics and Technological Management
Innovation, entrepreneurship, and regional smart specialization
Innovation and Technology Transfer on Mechatronics
Intellectual and industrial property in Triple Helix context
Internationalization and cross-cultural management
Knowledge and technology transfer Academia-Industry
Knowledge Intensive Business Services in the context of regional TH Dynamics
Knowledge Transfer Academia-Business in Marketing
Marketing in the context of A-I-G collaborative interactions
Non-Profit Management
Open innovation and collaborative projects
Organizational Behavior
Public and governmental decision-making
Regional Development
Regional Triple Helix Ecosystems and Internationalization
Social Entrepreneurship
Sustainability, Corporate Social Responsibility and Ethics
Synergy between EU research, innovation and development funds
Technological entrepreneurship and rural entrepreneurship: start-ups and spin-offs
Technology, Innovation and Social Innovation
Triple Helix case studies
Triple Helix interactions in less favored regions
Venture capital and entrepreneurship
* Other related themes will be welcome
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Abstracts
IMPACTS OF TOURISM ON MADEIRA’S NATURAL PATRIMONY- WALKING ROUTES/LEVADAS
TATIANA NÓBREGA, CRISTINA GONÇALVES, SÉRGIO J. TEIXEIRA, BEATRIZ FERREIRA, LINDA ALVES
CORRESPONDING AUTHOR(S): TATIANANOBREGA85@GMAIL.COM; CRISTINAFERNANDES102@HOTMAIL.COM;
SERGIO.TEIXEIRA@ISAL.PT

ABSTRACT
The present work addresses the impact on Nature Tourism - Assessment, perception, and planning and prevention strategies,
associated with the Madeira Tourist Destination. Nature Tourism is a type of tourism that has gained strong energy, in terms of
demand and supply, quite relevant all over the world. This considered one of the types of tourism with greater expansion is a priority
and important tourist product for Portugal. This tourism gathers multiple activities in different spaces (protected areas, mountains,
gardens and others), times (vacations, weekends, seasons) and environments (land, water and air), highlighting practices of
observation, use and interpretation of nature, accommodation arrangements, sports in the soft and hard category and weather
conditions (astronomical events, natural phenomena and others). In this particular case, the Levadas Walking Trails across RAM.
Madeira stands out in the national context, as it is the oldest tourist resort in Portugal. It is a tourist destination with a markedly
cosmopolitan matrix, relatively consolidated and competitive (Moreira, 2013: 212-214), which has a relatively well-preserved natural
and intangible historical heritage. Nature tourism has the potential to combine the objectives of economic development and nature
conservation by increasing the needs for environmental management of the resources that support it (Ahnet al. 2002). For this reason,
it has been one of the sectors recommended by the World Tourism Organization as a segment to develop and manage a sustainable
development strategy. Although there is no standard definition of nature tourism, BOO (1990) defines tourism as the activity which
consists of traveling to relatively undisturbed or uncontaminated natural spaces, with the specific objective of studying, admiring,
enjoying the scenery and their plants and wild animals, as well as any cultural manifestations existing in those areas. Nature tourism
activities take place in a variety of terrestrial and marine environments, but they have in common their dependence on natural
resources that are usually relatively pristine or even protected. For this reason, it is often associated with nature conservation and
preservation, although it does not develop solely in areas subject to special nature protection regimes. According to data from the
Business Association of Portugal (2008), the specific aspect of nature tourism represents about 6% of the total number of tourists
traveling to our country. In island territories, this percentage increases: 20% of the total number of tourists who choose Madeira and
36% of the total number of tourists traveling to the Azores intend to enjoy nature tourism. The first steps in the study of tourism on
the island of Madeira were carried out by the Regional Secretariat for Culture, Tourism and Transport (SRCTT), within the scope of
two studies on tourism expenditure in Madeira. The first, developed between December 2003 and January 2004 (Regional Directorate
for Tourism [DRT], 2004) addressed topics such as the reason for travel, the socio-demographic and occupational profile of the
tourist, travel habits, the characterization of the trip, the decision-making process (alternative destinations; reasons for choosing
Madeira), the relationship with Madeira; the general impressions, the positive and negative aspects, the areas in which the tourist
made the expenditure and expenses. The second, similar to the previous one, was developed between December 7, 2009 and January
4, 2010 (DRT, 2010). The sample consisted of 1663 tourists. Data were collected, via a self-administered questionnaire, in the landing
hall of Madeira Airport. Among the results, the following stand out: (1) motivations for the trip to Madeira - contact with nature
(34.0%) and the sun and sea (21.0%); (2) sociodemographic and occupational profile - similar proportion between men (56.0%) and
women (44.0%); average age between 50 and 55 years; high yields; higher education; (3) characterization of the trip to Madeira preferential acquisition over the internet; (46.0%); information about Madeira through the internet; drive around the island and on
the 'levadas'; average length of stay 8.42 nights; (4) travel purchase decision process - choice of Madeira due to climate/weather,
nature/landscape and the recommendation of family and friends; (5) relationship with Madeira - 1st time in Madeira (55.0%); mostly
Portuguese, English and Scandinavians; (6) five attributes with the best satisfaction: landscape/nature, security, hospitality,
accommodation and cleanliness; (7) attributes that make the Madeira brand known - nature, climate, wine and gastronomy, culture
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and history, people, other attributes, tourism and personalities. More recently, Fernandes (2012) analyzed the market for walking
trails on the island of Madeira, with particular emphasis on the motivations and interests of hikers, in a sample of 110 individuals.
The main motivations were related to nature and the practice of outdoor activities, more precisely, walking and discovering new
landscapes.

Keywords: Impacts, Levadas, Nature, Madeira Island, Natural Patrimony, Tourism.

BEST PRACTICES ON LOCAL ACCOMMODATION – THE CASE OF MADEIRA
SANCHA CAMPANELLA AND ÉLVIO CAMACHO
CORRESPONDING AUTHOR(S): SANCHA.CAMPANELLA-267M@ADVOGADOS.OA.PT; ELVIO.CAMACHO@GMAIL.COM

The disintermediation of the different tourism businesses, with the introduction of Artificial Intelligence methodologies in the
commercialization and management of tourist accommodation, takes the relationship present in the first concepts of local
accommodation to become more impersonal. The multiple concepts of accommodation, the relationship between platforms, the
managers of the accommodations and the owners of the accommodations, generate personal and institutional conflicts that extend
beyond law, reaching the expectations present in all actors. In this study, based on surveys of the different actors, as well as, through
the analysis of the notations given to the different accommodations, relationships are established between the management typology
and the negative/positive complaints or notations invoked. Based on these results, best business management model for local
accommodations is established, in order to minimize these impacts, and to obtain in statistical terms the best performance indicators
in this business field. At the same time, the most common conflicts in each type of accommodation management are typified,
including the direct relationship between conflicts and negative/positive ratings presented.

Keywords: Conflict management, Local accommodation, tourist legislation, hospitality legislation, business management

IMPACT OF EVENTS IN PUBLIC SPACES - ALESTE CASE STUDY
NELSON ABREU AND ÉLVIO CAMACHO
CORRESPONDING AUTHOR(S): NELSON.ABREU@ISAL.PT; ELVIO.CAMACHO@GMAIL.COM

The valuation of the impact of events in public spaces has become increasingly imperative by the different stakeholders and
stakeholders in the events. As tourism is one of the main activities in the world economy, Madeira has been marking itself as a
destination of excellence and remarkable experiences. The socio-economic and environmental impact in the local and engaging
community, the evaluation of its impact in terms of a tourist destination and its repercussion in the management of the annual event
plan is the main subject of this study. The materialization of this objective implied the realization of a theoretical reflection, based
on a bibliographic research, on cultural tourism, categorization and classification of events and finally a specific research on the
perceptions of the impacts of events and models that have been used to assess the attitudes of residents and traders regarding the
event. Through the bibliographic review, it is possible to obtain a broad view of the different impacts that a local event has, as well
as, through a case study it is possible to analyze the real impacts of a regular festival -Aleste - had over the last 3 years. A modelling
assessment of financial and economic impacts and its balance in local sustainability is carried out.
Keywords: Valuation, Cultural Tourism, Tourism Impact, Sustainability, Tourism Events
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INTERNATIONAL OPEN INNOVATION AS A METHOD FOR SUCCESSFUL SME INTERNATIONALIZATION –
CASE OF AGRI MP PORTUGAL
EWA KOPCZYNSKA
CORRESPONDING AUTHOR(S): EWA@ED-KNOWLEDGECONSULTING.COM

In the current, highly competitive global market, companies of all sizes need to carefully design strategies that will allow them to
outgrow competition. To this end, there are two common paths for growth of enterprises – innovation and internationalization. Those
are the common drivers of growth for modern firms across all industries. While critical for development, such strategies require
investment of knowledge, physical and human resources. Struggling with resources limitations SMEs often fail to grow or even
survive due to lack of necessary resources. Meanwhile, open innovation strategy has the potential to effectively enable SMEs not
only to engage in relevant innovation, but also to help them to effectively access foreign markets and accelerate their international
expansion. Unfortunately, understanding of international scope of open innovation is limited among theoreticians as well as
practitioners. That obstructs possibilities of SMEs to benefit to full extent from possible to access resources and does not allow SMEs
to reach its true growth potential. The study, focusing on international open innovation experience of a Portuguese SME operating
in agroindustry, presents how well designed international open innovation strategy can simultaneously support SME engagement in
innovation and internationalization.

Keywords: open innovation, internationalization, strategy, case study
Acknowledgements: Presented in the paper research has been conducted within In_Digit2EU Digital Based Tools Aiming at the
Development Of Skills For Internationalization project - Funded by Erasmus+ KA2 Strategic Partnerships for Adult Education.

AN EMPIRICAL REFLECTION ON TOURISM AND MUSEUMS IN THE AUTONOMOUS REGION OF MADEIRA
DIOGO JOSÉ COSTA GOES AND LUÍS FILIPE SEIXAS SARDINHA
CORRESPONDING AUTHOR(S): SAR_DINHA@HOTMAIL.COM; DIOGO.COSTA.GOES@GMAIL.COM

The objective of this study is to analyse the evolution of guests and visitors to the museums of the Autonomous Region of Madeira,
in the period (2012 - 2018). By definition, a museum is a non-profit entity, serving the development of a society. Museums appear
in society with various purposes, of which the following stand out: service to society, disseminating knowledge, preserving memory,
conserving objects of museum study, investigating, disseminating and valuing each of the different types of tangible and intangible
cultural and artistic heritage. The attention dedicated to the Culture sector, and to the specificity of the museology universe, it´s
closely related to the desired results for Tourism and to the vehement need for the growing satisfaction of demand, in search of new
experiences, and sensations, clearly differentiating the offer tourist. This search for sensations, on the part of cultural tourism, leads
to the consideration of the chances of the best realization of “identity experiences” in each place visited. The Portuguese museological
sector, over the last few years, has been asserting itself as a dynamic sector, but also heterogeneous, in many cases revealing great
weaknesses (Neves, dos Santos, & Nunes, 2008). The strategy of this study based on obtaining information by consulting the data
available in the various existing statistical databases. Thus, an attempt made to collect data by consulting the National Statistics
Institute and the Regional Statistics Office of Madeira. It was found that, the global number of visitors increased in the period
considered, since the relationship with tourism is likely, it was not possible to demonstrate a direct relationship between tourist flows
and the influx of visitors to museums, given the available data. It was found that the museological reality of RAM, alongside the
national context, is strongly exposed to the Tourism sector, calling into question the subversion of the museological institution. The
success of a more fruitful correlation between Tourism and Museums, involving communities in design and programming projects,
will bring the intended gains to a society, namely in the Autonomous Region of Madeira, resizing it in an Atlantic and global context,
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where Culture it contributes a lot to sustainable economic development, social and human development, territorial cohesion and to
the construction of a more just, tolerant, inclusive and solidary society.

Keywords: Culture; Wood Island; Museums; Cultural Tourism; Visitors.

INNOVATING REGIONAL MEDIA BUSINESS MODELS FOR SUSTAINABILITY
ARMINDA DO PAÇO, JOÃO LEITÃO,
CORRESPONDING AUTHOR(S): APACO@UBI.PT; JLEITAO@UBI.PT

Most of the current literature admits that the business models adopted by local newspapers are under tremendous pressure today, as
readership is eroding, advertising declining, and overall revenues dropping. A significant part of that literature focus its attention on
the technological challenging and the successive attempts of digital responses to face those challenges. Thus, understanding the
business models under which an organisation operates is critically important, mostly when it has to deal with constant significant
changes, as is the case of the media sector. This paper is based in the project Remedia.Lab - Regional Media Lab & Incubator. The
Remedia.Lab aims to contribute to the diagnosis of the current situation of regional media, promoting experimental tools and
strategies to strengthen its business model, increasing is innovation degree and improving its connection with the public. The results
here presented are based in a survey applied to 107 journalists/directors from newspapers and radio stations in central region of
Portugal. In order to better evaluate the business model sustainability, several dimensions were used: (i) novelty of business model,
(ii) efficiency of business model, (iii) performance; (iv) environmental sustainability; and (v) social responsibility. Respondents were
also asked to consider the level of importance rated by their organization to each one of the nine items of the Economic Business
Model Canvas regarding the economic, environmental and social dimensions of their business model, over the past three years.
Empirical evidences allowed us to draw implications for innovating business models of regional media, especially at the layer of
sustainability, which unveils an alternative pathway to be both explored and exploited, for sustaining this type of traditional and small
sized business.

Keywords: Business models; Sustainability; Regional Media; Remedia.Lab.
Acknowledgements: Re/media.Lab – Laboratório e Incubadora de Media Regionais, projeto cofinanciado pelo Programa PT 2020,
no âmbito do Programa CENTRO 2020 e da União Europeia através do FEDER (CENTRO-01-0145-FEDER-031277).

NEGATIVE EXTERNALITIES OF TOURISM: THE CASE OF SOLID WASTE GENERATION IN MADEIRA
ISLAND
SUSANA CRÓ; ANTÓNIO MIGUEL MARTINS
CORRESPONDING AUTHOR(S): SUSANA.CRO@ISAL.PT; ANTONIO.MARTINS@STAFF.UMA.PT

The tourism sector in Madeira represents 26.6% of regional GDP and 16.7% of employment in the region. However, it seems clear
that sector is a source of environmental impacts. One of the environmental repercussions of tourism, regarded as externality, is the
generation of solid waste. Focusing on the aforementioned repercussion, the aim of this paper is to estimate the impact of tourist
activities on solid waste generation, for the period 1996-2018, in Madeira. Since most of the variables used in the estimation model
are non-stationary, but cointegrated in a single equation, we use a Fully Modified OLS (FMOLS) model, including annual tourist
inflow data. The results show that an increase on tourist arrivals growth rate leads to an increase in solid waste generation. The
political implications are that it is important to internalize the external environmental costs caused by tourism, with the aid of
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appropriate economic instruments. Limiting the number of permits to operate in the sector, the restriction of land use and Pigouvian
taxes are among the policy instruments most used by the authorities to achieve the social optimum.

Keywords: Solid Waste Generation; Externalities; Tourism Activity; FMOLS Model.

TOPICS FOR REGIONAL INNOVATION SYSTEMS: A SYSTEMATIC LITERATURE REVIEW
CYNTHIA CÂNDIDA CORRÊA, CRISTINA FERNANDES
CORRESPONDING AUTHOR(S): CYNTHIA.CORREA@UBI.PT, CRISTINA.ISABEL.FERNANDES@UBI.PT

Regional Innovation Systems (RIS) are a group of organizations in a particular area that interact with each other to produce and
disseminate knowledge to develop innovation. This study analyzes the studies conducted about RIS on the period between 2016 to
2019, in order to demarcate the advances in this field of knowledge. Departing from the question: Which RIS related topics and
subjects have been studied in the last four years? The Systematic Literature Review was used as method, browsing the Web of
Science database, analyzing a number of 95 articles, where seven clusters have been identified: (1) Multiple Helix; (2) The role of
universities on RIS; (3) The importance of entrepreneurship for RIS; (4) RIS and Network; (5) Regional and Territorial Knowledge;
(6) Public Policies on RIS; (7) Implementation of Innovation on Companies and Regions. It has been verified that there are many
factors that influence regional innovation, specially concerning transferring and sharing of knowledge, which should be considered
the role of universities, public policies, companies' innovation strategies and of cooperation among organizations. Although, it is
necessary to analyze the specificities of each region, location and regional disparities on RIS.

Keywords: Innovation, Regional Innovation Systems (RIS), Transfer of Knowledge, Research and Development (R&D),
Entrepreneurship

DESIGNING A CONCEPTUAL MODEL TO INTEGRATE SOCIAL INNOVATION AND SUSTAINABLE
DEVELOPMENT GOALS
JORGE CUNHA, WELLINGTON ALVES, MADALENA ARAÚJO, PAUL BENNEWORTH
CORRESPONDING AUTHOR(S): JSCUNHA@DPS.UMINHO.PT
In the last decades, the economic and technological developments have been contributing to bring consequences for society and
environment (Rahdari & Anvary Rostamy, 2015). The impacts caused by those developments and, at the same time, their importance
for economic growth has become a challenging task for organizations, namely on balancing economic gains in a sustainable manner.
Committed to achieve a sustainable future as well as to support countries and organizations facing the challenge of sustainability, the
2030 Agenda for Sustainable Development adopted by the United Nations has developed 17 Sustainable Development Goals (SDGs),
which address global challenges faced by the society on areas such as, poverty, inequality, climate change, environmental
degradation, peace and justice (United Nations, 2017). As one of the pillars of SGDs, social dimension has prompted policymakers,
organizations and researchers to develop effective initiatives towards solving pressing social problems faced by the contemporary
society. It has culminated in an increasingly prompting call for disseminating initiatives related to Social Innovation (SI), due to the
possibility of this approach contributing to capacity building into organizations towards the response to societal needs (Cunha &
Benneworth, 2019; Eichler & Schwarz, 2019). According to Cunha & Benneworth (2013), SI can be defined as systems-changing
by developing novel solutions in border spanning learning communities to create social value and promote community development,
challenging existing social institutions through collaborative action developing wider networks. Due to the nature of SI approach, it
aligns with the framework of the Sustainable Development Goals, contributing to achieve the SDGs. However, despite the importance
of these two approaches, one still knows little about what together SDGs do and SI address for sustainable development (Eichler &
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Schwarz, 2019; Weaver & Marks, 2017). According to Millard (2018), SDGs and SI have much in common, since both have been
deploying social principles and practices in the recent years, also bringing together mutual benefits for the society. Sustainable
development and SDGs provide a fertile ground for SI initiatives, and many actions have been discussed in the current literature
embracing SDGs. Yet, there is a lack of research addressing the linkage between both. Recognizing this gap, this research seeks to
bridge the gap between SI and SDGs. It led to two main objectives: firstly, to analyse the contribution of SI for SDGs and, secondly,
to propose a conceptual model assigning the SI’ dimensions to the corresponding SDGs. The results presented in this research discuss
the possibility of SI and SDGs go hand-in- hand towards sustainable development. The contribution of the paper to the literature is
threefold: firstly, mapping the causalities in the interaction between these approaches; secondly, analysing the effect of SI initiatives
as an enabler for sustainable development; thirdly, it is expected to value added to SI for policy- and decision-makers, researchers
and practitioners working in this field.
Keywords: Social innovation, Sustainable Development Goals (SDGs), Conceptual Model
Acknowledgements: This work has been supported by FCT – Fundação para a Ciência e Tecnologia within the Project Scope:
PTDC/EGE-OGE/31635/2017.

EXPLORING INNOVATION ECOSYSTEM THROUGH THE EXPERIENCES OF TECHNOPARKS FROM
DIFFERENT REGIONS IN TURKEY
FERHAN GEZİCİ, BURCU MÜDERRİSOĞLU AND GÜLİZ SALİHOĞLU
CORRESPONDING AUTHOR(S): GEZİCİF@İTU.EDU.TR, BURCU.MUDERRİSOGLU@OMU.EDU.TR,
GOZTURK@GTU.EDU.TR,

In the 21st century, in which knowledge production creates a competitive advantage in the global system, innovation became as a
crucial driving force for the local and regional development. According to Schumpeter (1942), innovation is believed to be the
fundamental source of significant wealth generation within an economy. These new competitive dynamics that are not dependent on
traditional production factors have led countries to understand this process and develop new strategic tools. For the last 20 years, in
the literature, innovation has been discussed with all its dimensions such as the new black box (Etzkowitz, 2003; Anselin et. al, 1997;
Cooke and Morgan, 1993 etc.). These studies show that; innovation occurs in the ecosystem created by the interaction of many
different components and actors with each other (Spilling, 1996). Jackson (2015) stated innovative ecosystem comprises two distinct
economies which are the research economy and commercial economy. And an active innovation ecosystem can be managed through
the participation of all actors who are researching, creating, transferring and commercializing the knowledge for the use of public.
Technoparks, which enable the triple helix actors consisting of universities, industry and public actors to agglomerate around a
managerial company and strategy, are developing ecosystems suitable for innovation in cities. They provide a mechanism for building
networks and collaboration between the actors and entities. Technoparks have also an increasing concern both in the literature and
policy on regional development. Clustering of technology-based companies in an ecosystem leads to diversification of the regional
economy, increase in productivity and exports (Siegel, et al, 2003). However, how technoparks can create specific innovation
environments in regions with different innovation ecosystem cultures, has continously been significant research agenda. This paper
aims to understand the innovation ecosystem in four technoparks which has the higher performance, from different regions in Turkey.
The organizational structures of techno-parks, the role of actors and the functions of technopark managing company vary in different
geographical regions. Although these technoparks are within the top 10th ranking ones with their performance, they present different
maps of innovation ecosystem. In order to explore these systems, we conducted in depth interviews with technopark managers and
academics as spin offs. Results would provide us that cooperation emerges as a key factor of innovation production in every
geography, despite some differentiations. Informal relations enhance relations among the actors and knowledge transfer in
geographies where formal relations are not effective. On the other hand, the entrepreneurial initiatives of technopark management
can also be significant in technopark ecosystems whereas university influence is limited. The dynamics that make technoparks
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successful considering the ecosystem and regional features constitute the main discussion of this study.

Keywords: Technopark, Innovation ecosystem, Regional development

THE IMPORTANCE OF PUBLIC RELATIONS IN HOSPITALITY - LISBON CASE STUDY
EUNICE ALMEIDA DUARTE; JOÃO MIGUEL CALDEIRA HEITOR AND ANABELA ELIAS-ALMEIDA
CORRESPONDING AUTHOR(S): EUNICE.DUARTE29@GMAIL.COM; JMCHEITOR@GMAIL.COM;
ANABELA.ALMEIDA@IPLEIRIA.PT

In the growing field of technology in innovation and management processes, public relations are seen as a differentiating element in
hotel companies. By developing their action around the acquisition and enhancement of a credible image with the clients of hotel
companies, public relations contribute to the increase of quality. This investigation aims to identify the existence of public relations
structures in hotel units in Portugal, focusing its research in the municipality of Lisbon. Through this investigation, we seek to
determine whether the hotel units have public relations departments or employees with these functions and to assess whether this
activity is integrated into the respective organizational structures. Understanding the functions of public relations and the design of
hotels, we intend to assess how these activities are interrelated. In order to carry out this investigation, questionnaires were applied
to 84 hotel units of different categories and types in the municipality of Lisbon. The results obtained indicate that more than half of
the surveyed hotel establishments do not have a professional with specific public relations functions. However, the respondents
consider that the existence of public relations would be an added value for the hotel structures, contributing to the improvement of
customer satisfaction.
Keywords: Strategy, Hospitality, Lisbon, Public Relations, Satisfaction.

TOURISM, HOSPITALITY AND CATERING: AUTHENTICITY AND COMMODIFICATION
THE ACCULTURATION OF THE TASTE
BONIFÁCIO RODRIGUES, NUNO ABRANJA AND EUNICE ALMEIDA DUARTE
CORRESPONDING AUTHOR(S): BONIFACIO.RODRIGUES@GMAIL.COM; NUNOABRANJA@GMAIL.COM;
EUNICE.DUARTE29@GMAIL.COM
Tourism authenticity is a recurring theme in the tourists' imagination, though it is not a consensual concept among tourism
researchers. However, according to some authors, the concept is linked to experiences which can be considered as authentic,
inauthentic or recreated. The fact that Portugal is integrated in a territory linked to the Mediterranean diet, suggests tourists that there
is “authenticity” in gastronomy. Nevertheless, in all the Portuguese capital cities of District in the continental territory, we find food
distribution chains that are found all over the world, harmonizing the taste on a global scale. On the other hand, these international
chains practice affordable prices betting on carbohydrates for consumption and quick satisfaction, thus bringing a double ‘pleasure’
to consumers - cheapness and “quality”. So, when we talk about gastronomy, how and where can we find the unique, authentic and
quality experience? Are we facing a process of acculturation which leads to the devaluation of authenticity, inevitably facing the
artificiality and adulteration of the delicacies available in tourist spaces? By applying a questionnaire, the present study aims to
identify the tourists’ opinion about the "authenticity" of their Portuguese gastronomic experience and realize the importance they
give to this in tourist places.

Keywords: Authenticity, Gastronomy, Quality, Mediterranean diet.
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TOURISM AND GASTRONOMY: THE PALATE GENTRIFICATION
BONIFÁCIO RODRIGUES, NUNO ABRANJA AND EUNICE ALMEIDA DUARTE
CORRESPONDING AUTHOR(S): BONIFACIO.RODRIGUES@GMAIL.COM; NUNOABRANJA@GMAIL.COM;
EUNICE.DUARTE29@GMAIL.COM
Gentrification is a process directly related to the ‘dark side’ of the tourism as a system. The sharp increase in Real Estate prices is
mainly due to the turistification of places and cities. Gentrification is the process by which a neighbourhood experiences
disinvestment and economic decline followed by “revitalization” and “redevelopment". More affluent people move in and improve
the housing and retail stock, which increases property values, changes community culture, and displaces low-income residents. Most
of these properties are based in the historical and typical centres of the cities. Mouraria, Alfama, Bairro Alto and Baixa, all in Lisbon,
are good examples of this gentrification. Simultaneously, places that used to offer Portuguese traditional ‘food’ are now, not only
renovating old restaurants and ‘tascas, but also the daily menu. “Petisco” is giving space to ‘tapa’ and new dishes with sophisticated
denominations are now on the menu replacing the traditional food. All these changes are responsible for a fake experience of
Portuguese gastronomy and, therefore, rising the prices. Through the application of a questionnaire, the aim of this research is to
understand the consumers’ reaction to this reality that configures a ‘palate gentrification’ directly related with the gentrification of
properties.

Keywords: Gastronomy, tradition, gentrification.

TOURISM INNOVATION - THE IMPACT ON DISRUPTIVE TECHNOLOGIES IN TOURISM BUSINESS
EUNICE ALMEIDA DUARTE AND RUI RIBEIRO
CORRESPONDING AUTHOR(S): EUNICE.DUARTE29@GMAIL.COM; RUI.RIBEIRO@ULUSOFONA.PT

This article aims to reflect on the impact of disruptive technologies on tourism businesses. Digital transformation has created
opportunities for the tourism industry, allowing the appearance of new business models and unique user experiences. This leads to
new customer habits and how customers consume existing products and services, but also this leads to the availability of new tourist
products and services. In this way, the use of technologies has become an essential tool for the growth of tourism within the global
world GDP, not only inside efficient management methodologies, but also on user experiences like virtual travels to museums using
virtual reality, ability to touch 3D print copies of statues, or real visits to museums with additional information with augmented
reality, or new experiences based on a shared economy of accommodation and experiences and differentiated catering services. In
addition, these are just a few of few examples; others are available in hotels, cruises, airlines, among others. In this sense, through
various examples, an analysis is to be carried out regarding the way technologies have led to changes in the tourism business.
Subsequently, through the application of a questionnaire applied to a sample of convenience, it is possible to understand whether
these changes and different models have the same acceptance, or if there is any greater impact on others. The results of this study
include information on different business models, but also what the impacts are on the consumers' perspectives.

Keywords: tourism businesses, disruptive technologies, digital transformation.
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PEDAGOGICAL INNOVATION IN HIGHER EDUCATION: ACTIVE LEARNING METHODOLOGIES
ANDREIA CARVALHO, LEONILDE OLIM, SANCHA DE CAMPANELLA, SÉRGIO TEIXEIRA AND TERESA
COSTA
CORRESPONDING AUTHOR(S): ANDREIAACARVALHO@LIVE.COM.PT; LEONILDE.OLIM@ISAL.PT;
SCAMPANELLA@ISAL.PT; SERGIO.TEIXEIRA@ISAL.PT; TERESA.COSTA@ISAL.PT

The purpose of this research is to acquire a wider knowledge of innovative pedagogical practices in Higher Education, particularly
at ISAL – Higher Institute of Administration and Languages. The literature review reveals a gap in this scientific field, particularly
in Portugal. Filling this gap is as imperative as the need to articulate Higher Education with the Students' Profile by the End of
Compulsory Schooling. This research adopts a quantitative and qualitative methodological approach, in order to assess the degree of
utilisation of active learning methodologies in higher education courses at ISAL and how these methodologies are perceived. The
data were collected by means of a questionnaire with open and closed answers, sent to a sample composed of students and teachers.
Additionally, data from the final reports of the curricular units will be analyzed. With the adoption of this methodological approach,
this research intends to determine not only whether the innovative pedagogical practices discussed in the literature review are
implemented in this institution, but also to identify barriers to the implementation of these practices. With reference to the results,
this research expects to confirm the presence of some innovative pedagogical practices at ISAL, even if these practices are not
implemented in a systematic way, involving the whole teaching workforce. It is also foreseen the identification of limitations to the
implementation of changes in the pedagogical intervention. This research allows identifying indicators that are essential to outline
an intervention plan in the pedagogical practices implemented in ISAL higher education courses and contributes to assess the current
state of pedagogical practices in Higher Education.

Keywords: Knowledge, Pedagogical Innovation, Higher Education, Tourism, Flexibility, Active Learning Methodologies.

TIME MANAGEMENT: DEFINITIONS AND EVOLUTION
LUÍS FILIPE SEIXAS SARDINHA; ÁUREA SANDRA TOLEDO DE SOUSA AND EDUARDO MANUEL DE
ALMEIDA LEITE
CORRESPONDING AUTHOR(S): LUIS.SARDINHA@ISAL.PT

The speed with which events emerge in today's society, the multiple options and the demand of markets in constant update lead to a
constant concern with time management for carrying out activities in the workplace and the way of matching them with the
environment family, social and personal. All daily activities, whether at work or in a personal environment, are part of a continuum:
time. In a comparison of the present with the past, it is possible to verify that we currently have more resources, both physically and
technologically, which allow the exchange of information or even goods between the parties involved. However, despite all the
developments, there is a resource, that becomes scarcer: time. Although time management is not a recent topic, there is an incipient
number of scientific publications. The main objective was to develop a bibliographic review of theoretical and empirical studies on
time management and to determine the state of the art on the subject. As a specific objective, it was determined to reflect on time
management based on the various available references and to assess the state of the art on this theme. To achieve the initially proposed
objective, an extensive literature review was carried out, which included several scientific publications related to the theme “time
management”, in the period between 1982 and 2019. In an organizational context, the results allow to identify different aspects of
time management, which can contribute to a process of continuous improvement in a context of decision making at a temporal level
and in a conscious way. The non-uniformity of the results suggests that the uniqueness of each of the stakeholders is a relevant
variable. Decision-making, in a thoughtful, conscious and consistent way, often based on the collection of information and on the
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results resulting from the application of statistical and data analysis methods, is what distinguishes us as singular beings and forms
our strategy, both personally and when inserted in a work context, and this has a temporal value. It is known that there are ways to
minimize the inherent risk, namely through training programs or even awareness-raising actions, but in the end, those looking for
change will always take a decision. Time management is something that starts from the inside, it is necessary to learn and adjust to
new realities, revealing all its wisdom.

Keyword: time management, organizations, improvement process, decision making.

EVOLUTION OF THE BUSINESS SECTOR IN THE PORTUGUESE AUTONOMOUS REGIONS OF THE AZORES
AND MADEIRA - A DECADE IN PERSPECTIVE
LUÍS FILIPE SEIXAS SARDINHA; ÁUREA SANDRA TOLEDO DE SOUSA AND EDUARDO MANUEL DE
ALMEIDA LEITE, PAULO FILIPE FERNANDES
CORRESPONDING AUTHOR(S): LUIS.SARDINHA@ISAL.PT
The objective of this work is to know and describe the evolution of the business sector in the Autonomous Region of the Azores
(ARA) and in the Autonomous Region of Madeira (ARM). In the European Union, there are nine Outermost Regions (ORs), with
the ARA and ARM being two of them. The ORs have several specificities that limit their economic and social development. If it is
true that the ORs have some limitations inherent to their nature, it is also true that their unique and differentiating characteristics
provide business opportunities. The ARA consists of nine islands, all with excellent infrastructures, technology and support that
encourage sustainable and distinctive entrepreneurship. ARM, in the last decades of economic activity, has supported its strategy in
the development of Tourism. Both Regions, in the last decade, have witnessed several changes, whether in terms of strategies,
policies, social or even business. Consequently, with regard to the business sector, these regions have shown their own dynamics and
different developments. Through a descriptive study and using secondary data (Official statistics), published by the Azores Regional
Statistics Service, Regional Directorate of Statistics of Madeira and National Institute of Statistics , it was possible to verify that in
the ARA and ARM, between 2008 and 2017, there was initially a regression in the number of companies and later a recovery until
2017. However, the total numbers of companies in 2017 have not yet reached the numbers of 2008. As for the legal form, in the ARA
individual companies present a decrease in their expression, while in ARM they follow the reverse trend. Regarding the sectors of
activity, the authors found that there were some variations over this period.

Keywords: Business Sector, Azores, Madeira, Organizations.

FACTORS FOR MARKETING INNOVATION IN IBERIAN FIRMS
PATRÍCIA MONTEIRO, ALDINA CORREIA AND ALEXANDRA BRAGA
CORRESPONDING AUTHOR(S): AIC@ESTG.IPP.PT; ABRAGA@ESTG.IPP.PT; PATRICIAMONTEIRO95@OUTLOOK.PT

Abstract
Nowadays, it is not new that innovation is fundamental to maintain and increase the competitiveness of firms. The study of innovation
thus becomes essential, both the study of technological innovation and the study of non-technological innovation. In the modern
economy, innovations related to the promotion of products, such as marketing innovation, helps firms to differentiate. The complete
study about the concept of marketing innovation as well as the factors that influence it is still little explored in the literature.
Consequently, this study has as main objective to study this type of non-technological innovation as well as the factors that influence
it. Two studies have already been carried out using a secondary database (CIS 2014) and it is intended for this study to use a primary
database (questionnaire applied by us to Portuguese and Spanish firms). The methodology that will be used will be the model of
structural equations and it is expected that the results will go against previous studies.
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TOURISM AND INTRAREGIONAL TRANSPORT: THE ASSIMILATION OF LOCAL TRANSPORT IN TOURIST
DESTINATIONS
TIAGO RODRIGUES; ALEXANDRA LAVAREDAS AND NUNO ABRANJA
CORRESPONDING AUTHOR(S): TIAGOMIGUELCRODRIGUES@GMAIL.COM;
ALEXANDRA_LAVAREDAS@HOTMAIL.COM; NUNOABRANJA@GMAIL.COM
If in major tourist destinations with infrastructure and equipment on a large scale serious problems can be felt with the mobility of
tourists and residents, the small destinations that suffer in the peaks of demand receive a number much higher than their equipment
can support, mainly with regard to the number of motor vehicles in the main tourist areas. Transport still does not have the relevance
it deserves in the study of tourism, but it can play a vital role in the sustainable structuring of a destination, both in architecture and
in management. This article aims to analyze the importance that scientific research has given to tourist transport, to understand the
perception of visitors in relation to the adequacy of intraregional transport in the destinations they visit, to understand the value that
means of transport assume in tourist visits and to identify the means of transport. Locomotion and the most used booking methods
in a tourist destination. This article also intends to evaluate the acceptance levels of a tourist transport circuit organized with crossing
points at the main tourist attractions, where visitors can leave their vehicles in strategically located car depots and consequent
limitation of access to some areas.
Keywords: tourist destination, tourist transport circuit, tourist experience, sustainability.

TOURISM MANAGEMENT IN ALFAMA AND IN LA BARCELONETA: CHALLENGES WITH
SUSTAINABLE TOURISM
CRISTINA ABREU
CORRESPONDING AUTHOR(S): ABREUCRI@GMAIL.COM
Historical and traditional neighbourhoods in several European cities are becoming tourism hot spots, attracting tourists, looking for
exclusive and authentic experiences. This reality is inducing socioeconomic changes, that results in reactions against tourism
activities. Alfama in Lisbon (Portugal) and Barceloneta in Barcelona (Spain), are two examples where such evidences of social,
economic and cultural impacts are present, resulting in conflicts due to a permanent arrival and presence of tourists, all around the
year. Among others, we would like to point out the increase of residential costs, the inadequate behaviour of some tourists and the
noise in the streets. In this paper, some of the main drivers of conflicts derived from tourism activities, are discussed as well as it
intended to identify governance strategies and sustainable actions to address this problematic. Alfama and La Barceloneta
sustainability’s strategies are addressed in both neighbourhoods, in order to understand their commitment with sustainable tourism,
and with the Sustainable Development Goals of the United Nations (SDG’s UN).

Keywords: Tourism, Sustainable tourism, Governance, United Nations Sustainable Development Goals (SDG’s UN).
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TRAINING OFFER IN TOURISM IN THE ARCHIPELAGO OF MADEIRA AND DEVELOPMENT OF THE TOURIST
ENTERTAINMENT OFFER
SÉRGIO J. TEIXEIRA, JOÃO FERNANDES AND ANTÓNIO SALGADO
CORRESPONDING AUTHOR(S): JOAOMANOLITO@GMAIL.COM

This work is oriented towards research that is driven by an interest in seeking to know the current capacity of the training offer in
Tourism in the Autonomous Region of Madeira (RAM), with a particular look at the relationship and mechanisms of supply and
demand as a phenomenon with indisputable impact on the economy and local society. From the global reality of tourism, it is intended
to know with rigor the regional development of the area of Tourism Animation, given its current importance to the sector by the
movement of markets and the increasingly current specificity of the characteristics of the new tourist, to interpret the relationship.
between this reality with the level and quantity of offer in technical courses of tourism and higher education courses, also looking at
the relationship between the companies of Tourism Animation and the educational establishments, namely by the influence on the
degree of employability that may have knowledge of the offer by the companies at the contracting stage. The rigorous interest of
tourism companies with tourism activities for knowledge of the state of supply of qualified tourism technicians may reveal the bet
for new dynamics and future projects that impact on social, economic and environmental sustainability for the Madeira region in
general and for companies in particular. The process of data collection and analysis leads to empirical knowledge about the evolution
and expectations, both of the academic sector and of the tourist animation industry, as well as the confrontation with the need to
maintain intelligent management lines, supported by innovation by research in the markets and the satisfaction levels of all the actors,
namely teachers, businessmen, workers and tourists. The tourist entertainment products are in the places and, in the eagerness to
consume them, the desire to share them should be overcome, in the experience of tourists, locals and tourist animators.

Keywords: training offer, tourism, RAM, development, tourist entertainment.

FACTORS INFLUENCING LENGTH OF STAY IN A PORTFOLIO OF EVENTS: EVIDENCE FROM MADEIRA *
ANTÓNIO ALMEIDA AND SÉRGIO J. TEIXEIRA
CORRESPONDING AUTHOR(S): ANTONIOA@STAFF.UMA.PT
In this paper, we examine, through a microeconomic analysis, a number of factors affecting length of stay of tourists attending wellestablished events in Madeira (Portugal). The theoretical background underlying the analysis carried in this study lies in the strand
of research focused on event portfolios. Events managed in an integrated manner are expected to promote synergies, stakeholders’
collaborations and learning processes, resulting in optimised positive outcomes, such as extended stays. However, only limited
research is available in the literature to examine initiatives leading to longer stays in the context of a real portfolio of events.
Therefore, this study provides a number of insights into the factors affecting length of stay. Understanding the reasons behind longer
stays contributes the successful creating and development of initiatives aiming at attracting visitors more prone to stay longer and
sensitive to promotional actions in this regard.

In terms of the methodological approach, we tested different econometric

specifications based on finite mixture models, to deal with issues such as unobserved heterogeneity. In this study, we differentiate
factors affecting the decision to attend from reasons leading to extend holidays. Moreover, also we take into account factors such as
the tourism season, the duration of the event and the degree on involvement in the main activities. The results indicates that
unobserved heterogeneity are a matter of concern, as we were able to identify meaningful segments. In line with expectations, we
succeed in the proper identification of a number of commonalities in terms of the factors affecting length of stay, which can assist
managers in devising common strategies. However, the events under analysis retain its identity despite sharing similarities.
Keywords: microeconomic analysis, factors influencing length, portfolio of events, evidences, Madeira.
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EVENTS, HETEROGENEITY IN TOURISM MOTIVATIONS AND LENGTH OF STAY: EVIDENCE FROM A
PORTFOLIO OF EVENTS
ANTÓNIO ALMEIDA AND SÉRGIO J. TEIXEIRA
CORRESPONDING AUTHOR(S): ANTONIOA@STAFF.UMA.PT
In this paper, we examine, through a microeconomic analysis, the extent to which traveling to a single destination with the sole
purpose of attending an event, plus socio-demographic factors and behavioural indicators influence length of stay of tourists in
Madeira. Moreover, we differentiate factors affecting the decision to attend from reasons leading to extend holidays. In this study,
behavioural patterns are defined based on participation in secondary events, daily expenditure, intentions and satisfaction. In
methodological terms, we carried out the analyses of the data based on instrumental-variable regression in order to differentiate
between highly involved participants and attendees taking part by chance and not by design. The database contains 3118 observations
corresponding to tourists taking part in a number of events in 2018. The results allow for the identification of attendees’ profiles, a
question of the utmost importance in a tourism destination struggling succeeding in a highly competitive market. Moreover, this
study contributes to the understanding of the visitors’ behavioural dynamics and decision-making processes underlying decisions to
attend events. It is confirmed in this study that motivation to attend determine length of stay, along with a number of sociodemographic and travel related variables. This study similarly identifies which factors influence the most length of stay on a
destination still heavily dependent on traditional competitive advantages such as the mild climate and aesthetical landscapes. These
destinations had not been extensively analysed in relation to cultural related events. Moreover, besides factors traditionally analysed
in the literature, travel related specific variables, such as the impact of local lodgement are considered. This is quite relevant issue as
an increasing number of tourists opt for booking systems such as the Airbnb. The findings identified in this study provide stakeholders
with useful information on issues such as the impact of previous attendance, promotional activities in the pre-event and post-phases
with the ultimate aim of implementing policies aiming at extend length of stay.
Keywords: events, heterogeneity, tourism, motivations.

THE INFLUENCE OF INDUSTRIAL CLUSTERS ON EARLINESS AND POST-ENTRY SPEED: EXPLORING THE
ROLE OF INNOVATION ACTIVITIES
TELMA MENDES, VÍTOR BRAGA, CARINA SILVA
CORRESPONDING AUTHOR(S): 18140224@ESTG.IPP.PT, VBRAGA@ESTG.IPP.PT, CCS@ESTG.IPP.PT
Despite the important existing contributions on the economic and social relevance of industrial clusters in the internationalization
processes of companies, research on these topics is still scarce and, particularly, controversial at an empirical level. This study
contributes to the empirical literature on the internationalization processes of firms, proposing to examine the impact that industrial
clusters and innovation activities, which assume a leadership position in the creation and subsistence of competitive advantages, have
in the most relevant temporal dimension of the processes internationalization of companies - the speed of internationalization
(earliness and post-entry speed). Based on a sample of 3540 Portuguese manufacturing companies, collected in the SABI database,
the results suggest that firms that belong to industrial clusters and that develop innovation activities tend to have a higher post-entry
speed, not observing the same impact in terms of earliness.
Keywords: industrial clusters; innovation; earliness; post-entry speed.
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FIRM SIZE EFFECT ON UNIVERSITY SPIN-OFFS’ SURVIVAL
DAVID RODEIRO-PAZOS, MARÍA JESÚS RODRÍGUEZ-GULÍAS, SARA FERNÁNDEZ-LÓPEZ, ADRIÁN DIOSVICENTE
CORRESPONDING AUTHOR(S): DAVID.RODEIRO@USC.ES; MARIA.GULIAS@UDC.ES;
SARA.FERNANDEZ.LOPEZ@USC.ES;
In the last decades universities have created USOs to exploit the research knowledge and contribute to the economic development of
their regions. But in the increasing literature on USOs links between firm size and survival have been widely ignored. This paper
explores simultaneously the role of size and other firm characteristics on the likelihood of the USOs’ survival, based upon the RBV
of the firm. The dataset used in the empirical study was an unbalanced panel consisting of 2,220 observations from 465 Spanish
USOs observed between 2005 and 2013 and event (survival) analysis techniques were used. Our results confirm than firm size is
positively associated with the USOs’ survival.
Keywords: size; firm survival; Spain; Cox proportional hazards model; University Spin-Offs

THE WAYS OF SAINT JAMES IN NORTHERN INTERIOR OF PORTUGAL: WAYS AND TOURISTIC MOBILITIES
PEDRO RICARDO COELHO DE AZEVEDO
CORRESPONDING AUTHOR(S): PEDRODOSRC@GMAIL.COM
The Way of Saint James is a route traveled by thousands of pilgrims since the 9th century. Currently, the Portuguese Way of Saint
James is the second most traveled itinerary to reach Santiago de Compostela, right after the French Way. In recent years, the existing
Paths in the interior north of Portugal, such as the Silver Way, the Portuguese Inner Way and the Torres Way, have registered an
exponential growth of pilgrims and tourists. The main objective of this work is to demonstrate how the new tourist preferences around
the Paths of Saint Way James contribute to the emergence of a new tourist mobilities. The results show that these new mobilities are
based on three main pillars: a) the mobility of tourists and pilgrims on the Ways of Saint James allows a tourist development of the
region; b) predominance of territorial dynamics at local, regional, national and international level; c) existence of various types of
mobility based on the multilevel circulation of people, objects, capital, information and transportation.
Keywords: mobilities; touristic development; Ways of Saint James; territorial dynamics.

CHARACTERISTICS OF MUNICIPALITIES THAT FAVOR ENTREPRENEURSHIP
MARIA SAMPAIO, ALDINA CORREIA, SANDRA SOUSA,
CORRESPONDING AUTHOR(S): AIC@ESTG.IPP.PT; 8090283@ESTG.IPP.PT; SIS@ESTG.IPP.PT

Defining Entrepreneurship has been a difficult task, however more difficult is trying to measure the factors that influence
entrepreneurship. This type of assessment is essential to assess municipal and / or national policy to encourage entrepreneurship.
This study aims to assess the characteristics of Portuguese municipalities that influence entrepreneurship. The database used contains
information for the year 2017, on the 278 municipalities of Portugal Continental. Using the multiple linear regression method, the
characteristics, population and institutional, of the municipalities that influence entrepreneurship are evaluated. The results indicate
that purchasing power per capita and migration has a significant and positive impact on the creation of new companies. The
individual's age significantly influences the creation of new companies, despite the entrepreneurial tendency decreasing with age.
This is a working paper and it is intended to improve the model used including new variables, as well adding information to the
database, for the period 2013-2018, for the purpose of using the panel data models.

Keyword: Entrepreneurship, Municipalities, Multiple Linear Regression
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THE MEDIATING ROLE OF ECO-INNOVATION IN INTERNATIONALIZED FIRM’S PERFORMANCE
MARTA TEIXEIRA, ALDINA CORREIA, ALEXANDRA BRAGA
CORRESPONDING AUTHOR(S): 8140395@ESTG.IPP.PT; AIC@ESTG.IPP.PT; ABRAGA@ESTG.IPP.PT

This study aims to explore if the literature emphasizes the internationalization influences in eco-innovation and company performance
as well as to understand the influence of cooperation in the adoption of eco-innovation practices. Taking into account the systematic
literature review with a view to preparing the questionnaire that will be answered by International Portuguese companies in a future
study, it will possible to conclude that internationalization is positively associated with the firm´s performance and that ecoinnovation partially mediates this effect, in addition to having a positive relationship with cooperation. Most of the articles mentioned
show that environmental sustainability and the adoption of eco-innovation practices together with the cooperation of interested parties
(i.e., suppliers, customers) cannot be neglected when going to international markets in order to increase the firm’s performance.

Keywords: Eco-innovation; Internationalization; Firm Performance; Cooperation.

PERCEPTUAL VARIABLES, MACROECONOMIC ENVIRONMENT AND NASCENT ENTREPRENEURSHIP
CARLOS GOMES, VÍTOR BRAGA, ALDINA CORREIA
CORRESPONDING AUTHOR(S): 8140122@ESTG.IPP.PT; VBRAGA@ESTG.IPP.PT; AIC@ESTG.IPP.PT

Using GEM data from 60 countries, we investigate what variables are significant to become international nascent entrepreneur.
Following existing literature, we link the decision to start a business with three types of variables.
Starting with demographic and economic variables and then, adding the perceptual variables such as opportunities perception,
knowing other entrepreneurs, fear of failure and confidence in own’s skills. The results suggest that perceptual variables are highly
correlated with both being a nascent entrepreneur and have a strong international orientation.
Last, we add the variable country effects, where is examined if the culture and development of the countries is somehow related with
being a nascent entrepreneur and with the decision to internationalize. The results show that these correlations exist and are
significant.
Thus, perceptual variables and macroeconomic environment variables should be included in economic models of both,
entrepreneurial behavior and international orientation.

Keywords: Entrepreneurship; Internationalization; Nascent Entrepreneurs; Perceptual variables; Country Effects.

A MILP MODEL FOR ALUMINIUM PROFILE PRODUCTION PLANNING
ELIANA COSTA E SILVA, FÁTIMA DE ALMEIDA, ALDINA CORREIA, SOFIA ALMEIDA,
CORRESPONDING AUTHOR(S): EOS@ESTG.IPP.PT; SOFIA.ALMEIDA08@HOTMAIL.COM; AIC@ESTG.IPP.PT;
MFALMEIDA.F@GMAIL.COM

This study focuses on a scheduling problem involving sequence-dependent setup times arising from the need to change the tools used
in the process of aluminium extrusion of a company that operates in the aluminium sector. The core business of the company is the
development and production of aluminium profiles profiles for application in several areas, such as, engineering, architecture and
industry, in general. A mixed integer programming model is developed for minimizing the setup times that occur when the die is
changed, while respecting product delivery times and maintaining quality. The results obtained with the developed model for real
instances extracted from data provided by the company show a reduction of the quantity of scrap that is generated during the
production process when compared with the average of die changes obtained from the historical production data.
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THE PROBLEM OF TRANSPORTING NON-URGENT PATIENTS
EMANUEL LOPES, ELIANA COSTA E SILVA
CORRESPONDING AUTHOR(S): EOS@ESTG.IPP.PT; EMANUELLOPES96@GMAIL.COM
The transport of non-urgent patients is part of the daily life of the Portuguese firefighters. This type of organization seeks to optimize
the allocation of resources to reduce its economic expenses and maximize the availability of resources. In this work, the needs of a
fire station that intends to minimize the route taken by ambulances transporting non-urgent patients is addressed. This problem can
be seen as a Vehicle Routing Problem with Time Windows (VRPTW) in which each vehicle leaves the fire station, travels to the
residence of non-urgent patients and, after reaching its maximum capacity in terms of maximum number of passengers or maximum
time transports, transports them to the clinic where treatments are carried out. There is a vast literature on VRP (see e.g.Laporte
(2009)). For e.g. Bektaş & Elmastaş (2007) optimize the routes taken by school buses, and Erdoğan (2017) presents an open source
tool for VRP. First the methodology proposed in (Erdoğan, 2017) is tested on minimizing the distance traveled by ambulances that
carry out this type of scheduled transport. Some limitations have already been found, which motivate the extension of the proposed
methodology that will be carried out in the future.

Keywords: Vehicle Routing Problem; non-urgent patients; transport.
This work has been partially supported by national funds through FCT – Fundação para a Ciência e Tecnologia through project
UIDB/04728/2020.

PERCEPTIONS ABOUT HOTEL ENVIRONMENTAL SUSTAINABILITY: CLIENT AND MANAGEMENT
PERSPECTIVES
BÁRBARA PATRÍCIO, JORGE JULIÃO, MARCELO GASPAR
CORRESPONDING AUTHOR(S): RESGROUP@PORTO.UCP.PT; JJULIAO@PORTO.UCP;
MARCELO.GASPAR@IPLEIRIA.PT
With increasing relevance at the national and global level, the topic “sustainability” promotes countless adjustments to daily human
behaviours which should minimize the impacts on the environment through products, services and procedures. The hotel industry is
one of the trades that has done significant efforts in order to reduce the ecological footprint by introducing many improvements in
their daily labour routines. This work addresses a survey and interviews which originated 319 responses and 5 hotel manager’s
feedbacks regarding the motivation and difficulties founded in adopting sustainable measures. Furthermore, their opinions about the
role of the hotel industry in environmental sustainability were analysed and discussed. The purpose of this research focuses on finding
the main opinions and behaviours of people and hotel industry on conservation of the environment itself and their perspective about
sustainability towards the hotel industry. Preliminary findings showed that people are introducing more often sustainable policies in
their routines and they consider environmental sustainability as an important practice on their life routines. Furthermore, respondents
assume that the hotel industry has an important role with regard to preserving the environment. Yet participants do not choose a hotel
or local accommodation due to their environmental practices, issues such as price or location are more important in the selection
process.
Keywords: Sustainable development, Sustainability; Sustainable hotels; Sustainable environmental practices; environmental
concern, Sustainable hotel practices, Environmental sustainability
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IMPACT OF THE ECOTOURISM EXPERIENCE ON CONSUMERS: ONLINE REVIEW ANALYSIS
MAFALDA NEVES FARIA, JORGE JULIÃO, MARCELO GASPAR
CORRESPONDING AUTHOR(S): RESGROUP@PORTO.UCP.PT; JJULIAO@PORTO.UCP;
MARCELO.GASPAR@IPLEIRIA.PT
According to the World Travel & Tourism Council (WTTC), Portugal is the European country with the highest growth in the tourism
sector. Nonetheless, this recent increase in mass tourism may have a negative impact on the environment and the livelihood of local
inhabitants. This leads to the need to develop solutions that allow for the touristic activity to be more sustainable and beneficial for
those involved and affected by it. Focusing on ecotourism, the comments available in TripAdvisor about establishments certificated
by TÜV as “eco”, were analysed. This study focuses on the consumers’ perceptions about the sustainability claims of local Portuguese
hotels with an eco-hotel certification. Moreover, the main related characteristics of ecotourism, such as nature, learning and
sustainability were analysed. Based on the results, it is possible to conclude that these parameters related to ecotourism are the less
referred by customers on their reviews about their experience on an eco-hotel and that the fact that they have chosen an ecohotel did
not imply that such choice was based on their concerns about the environment and sustainability.
Keywords: Sustainability; Tourism, Environmental Awareness, Sustainable Development, Ecotourism, Consumer Perception

IMPACT OF TOURISM GROWTH ON LOCAL RESIDENTS: CASE OF OPORTO CITY
BEATRIZ NORONHA, JORGE JULIÃO, MARCELO GASPAR
CORRESPONDING AUTHOR(S): RESGROUP@PORTO.UCP.PT; JJULIAO@PORTO.UCP;
MARCELO.GASPAR@IPLEIRIA.PT
Portugal is one of Europe’s leading destination. Nonetheless, the exponential growth of the tourism sector can be many times
associated with a diverse and complex set of impacts, thus affecting local residents’ quality of life on a tourist destination. To such
end, understanding local residents’ attitudes towards tourism development and their perceptions of tourism impacts are fundamental
to the sustainability of the industry in this sector. This study aims at developing an analysis of the main variables that influence local
residents’ support for tourism development, in the Portuguese Oporto district. By adopting a non-forced approach in measuring the
perceived economic, socio-cultural and environmental impacts, it is intended to assess its influence on local residents' support for
tourism development. In addition, place attachment is introduced as a preceding variable of the residents' support for tourism
development. The results of the survey conducted to a sample of local residents of Oporto district, which generated 304 valid
responses, allowed reinforcing the idea that there is a relationship between the perceived impacts of tourism and the local residents’
support to its development. The results also reveal that there is no significant place attachment when analyzing the local residents'
support for tourism development but there is indeed a relationship with the perceived economic and socio-cultural impacts of tourism.
Keywords: Sustainability; Sustainable Tourism; Tourism Impacts; Local Residents’ Perceptions; Triple Bottom Line; Social
Exchange Theory; Place Attachment.

STORYTELLING AS A POLITICAL MARKETING TOOL: THE ELECTOR'S VISION
BRENDA O. PAULA, DIEGO A. JACOB, EDUARDO R. SILVA, JOABE O. PAULA, LUCAS H.
R. SILVA, LUCAS L. F. CORRÊA
CORRESPONDING AUTHOR(S): BRENDAOLIVEIRA.ARQUI@GMAIL.COM; DIEGOJACOB2@GMAIL.COM;
EDUDUSILVARODRIGUES@HOTMAIL.COM; JOABEODP@GMAIL.COM; LUCAS_HRS07@HOTMAIL.COM;
LUCASLEMOS0308@GMAIL.COM
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One of the most widely used communication tools in today's political world is Storytelling. This research is a video in which a
fictional candidate summarizes his life story and speaks of his proposals. Its main objective is to analyze the impact of the Storytelling
tool on the voting intention of potential Goiás voters of a fictitious candidate. This will make the voter know a little more about the
person behind the candidate. To achieve this purpose, the storytelling tool was contextualized and then discussed the evolution of
digital political marketing. Subsequently, a video using storytelling strategies was produced and presented to voters. Thus, it was
possible to trace the profile of the electorate and identify their perception in choosing the candidate. This research is relevant because
of the importance of politics for the country, the use of the internet as a tool for information dissemination and the relevance of
storytelling as a tool of persuasion. As for the methodology used, it can be classified as basic purpose and explanatory objective. The
approach of the problem was quantitative, using the techniques of bibliographic research, experimental and action research. The data
collection technique was the application of electronic questionnaires published by social networks. The results show that the tool was
able to generate a positive impression of the candidate for the majority, but by itself is not a determining factor for the vote. In
politics, external factors have a great influence on this decision, even with the use of a good marketing tool.

KEYWORDS: Storytelling, Politic Marketing, Goiania Voters.

HOW SMART IS SMART SPECIALIZATION? THE CONTRIBUTION OF RIS3 TO EUROPEAN CONVERGENCE
JOANA COSTA, EVA PEREIRA AND CARLOS RODRIGUES
CORRESPONDING AUTHOR(S): JOANACOSTA@UA.PT
More than ever, the pandemic crisis has showed us that “a united Europe is the best tool we have to face global challenges. This is
the time to realize that there is a European supranational interest to be pursued, above and beyond national sensitivities. In the interest
of our generation and future ones…our individual countries cannot prosper when the others can’t” (CEC, 2020). However, some
European countries are claiming that money cannot be transferred from the North to the South as those countries are not poor; they
just need to perform the right reforms and raise productivity (Elsevier, 2020). Ironically, 2020 was the established horizon for
convergence in several aspects, namely research and innovation (e.g. European Commission, 2014), and policy actions did mention
the importance of maximising the societal returns of the investments performed in science and technology. In this vein, societal
problems should be addressed encompassing the socio-economic dimension in the research and development activities in line of the
new paradigms of Responsible Innovation. The promotion of the European convergence urges, as the policies that have been
implemented over the last years failed to approach modest innovators to innovation leaders, and as a consequence growth levels also
diverge. Harsh economic contexts favour cleavages; European policy makers need to focus in the promotion of triple helix spaces,
connecting all players with the community reinforcing the entrepreneurial endeavours in a bottom-up strategy to promote knowledge
creation and diffusion, paying attention to the boundaries. Convergence will emerge in broader ecosystems with the involvement of
local communities nurturing the critical mass based in multinational strategic alliances, and societal changes promoting the
development of innovations and technologies that matters to people’s life.

Keywords: smart specialization, ris3, European, convergence, global challenges.
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ASTROTOURISM: THE ROLE OF REGIONAL DEVELOPMENT NETWORKS AND THEIR CONTRIBUTION TO
THE CREATION OF A STARLIGHT TOURISM DESTINATION IN THE TUA VALLEY NATURAL PARK
ALBERTO TAPADA, CARLA S. MARQUES, CARLOS P. MARQUES, CARLOS COSTA
CORRESPONDING AUTHOR(S): SMARQUES@UTAD.PT; CMARQUES@UTAD.PT; CCOSTA@UA.PT

This study aims to draw a guiding thread and develop a participative proposal for a collaborative network that corresponds,
simultaneously, to the needs of the region and the expectations of its actors, contributing to the local development and to the success
of the Astrotourism Project and Starlight Certification of the Tua Valley Regional Natural Park. In this way, extrapolating the concept
of network to the tourism area, a series of interviews were carried out with a set of regional stakeholders, in order to understand what
their view of the networks is, whether they belong to an identical collaborative model and which are their contributions and
expectations for the creation of a network with a view to the socioeconomic and cultural development of an inland region, such as
the Tua Valley. The results show that the majority of the actors is aware with the concept of a network even because they already
integrate similar models, supporting the creation of a cooperative structure of this kind, where a culture of sharing and mutual trust
prevails, which is capable of responding to needs and specificities of its members and region.

Keywords: Astrotourism; regional development; networks; stakeholders, Starlight tourism destination
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ENTREPRENEUR'S INNOVATIVE BEHAVIOUR OF RURAL TOURISM FIRM’S BOOSTER BY
ENTREPRENEURIAL SKILLS AND IMPACTED IN PERFORMANCE AND OUTPUTS OF INNOVATION
CARLA MARQUES, GINA SANTOS, VANESSA MARQUES
CORRESPONDING AUTHOR(S): SMARQUES@UTAD.PT; SMARQUES@UTAD.PT; ANVAMARQUES@UTAD.PT
Tourism activity has been growing exponentially in the last years, globally and especially in Portugal, becoming fundamental for the
development of the territories, with special focus on territories with low population density but with great cultural, landscape and
environmental potential. For these and other reasons, these regions become more attractive today than others. It is up to entrepreneurs
to attract more tourists or different tourists to boost their goods and services. This increment goes through processes of technological
and/or non-technological innovation, focused on the characteristics of the tourist initiatives and the type of client that is requested to
capture. This study aims to increase understanding about entrepreneurs' innovative behaviour and evaluate the impact of this
behaviour on innovation outputs of rural tourism firms. The investigation inquires the entrepreneur/ founder of Rural Tourism firms,
limiting this research to the Douro region. To collect data, a questionnaire was made available online, with closed questions, sent by
e-mail to all members of the target sector of the Tourism Entrepreneurs Association of Douro and Trás-os-Montes (AETUR). The
research hypotheses were tested through structural equation modelling using PLS (PLS-SEM). This study provides empirical
evidence that confirmed entrepreneur's innovative behaviour of rural tourism firm’s is booster by entrepreneurial skills and impacted
in performance and outputs of innovation.

Keywords: Entrepreneur's innovative behavior; entrepreneurial skills; innovation, performance, rural tourism
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GREENER ACT, TRAVEL & ACT IN A MORE SUSTAINABLE WAY…
PHILIPPE MOREAUA
CORRESPONDING AUTHOR(S): PM@PMHOSPITALITY.COM
Innovation plays a relevant role on tourism performance and globally in countries’ economy. The development of the mobile APP
Greener Act aims to enhance technology and innovation in tourism and to promote a transformative change on travellers leading to
attain sustainable tourism. Using an integrated approach, Greener Act is designed for entrepreneurs, tourists, tourism destinations,
companies, NGO’s and other stakeholders. Through the Greener Act APP users are able to engage and support local communities,
protect natural environment, participate in local projects, support local causes, in alignment with the 2030 Agenda and the United
Nations Sustainable Development Goals. The APP also allows to create events, causes and clusters within sustainable tourism.
Moreover, the Greener Act APP is a smart tool to showcase best practices and products, to promote sustainable business in the market
place, to define companies’ key performance indicators for events and causes, to report companies’ Corporate Social Responsibility
and measure employee’s engagement. Consequently, our expectation is that Greener Act can be an important contribution to tourism
performance and innovation in sustainable tourism.
Keywords: Sustainability, Sustainable Tourism, Technology & Innovation, Sustainable Development Goals-United Nations

RUNNING TOUR – FACTORS WHICH INFLUENCE TOURIST DECISION
INÊS VEIGA PEREIRA, THIAGO COSTA
CORRESPONDING AUTHOR(S): INESPEREIRA.ISCAP@GMAIL.COM; THIAGOALBERTOCOSTA@GMAIL.COM
In rapidly changing times, there is a need to continually rethink business models in order to offer services or new combinations of
these in order to meet and enhance the individual experience. In tourism, this has never been so prominent (Perić, Vitezić, & Badurina,
2019), considering, among multiple factors, the change of paradigms regarding products and services that make up this market and
its constant evolution, which occurs hand in hand with other areas. Of constant development of the tourism market and its
management, this work seeks to analyze the Running tour services, in particular, the motivations that may lead to the tourist's choice.
From the idea of developing the Running through participation, and engagement with the environment, in this case the City; at the
same time presents new forms of experimentation with social life (Barnfield, 2018), the Running tour emerges as one of the latest
tourist trends in metropolis around the world. Experience in sports tourism remains an under-researched area and currently the
literature on racing events focuses mainly on challenging mega events such as the world famous Berlin Marathon, London Marathon
and Gold Coast Marathon in Queensland, Australia (Larsen & Bærenholdt, 2019). This study, however, moves away from this
category and fits into the specialized sub-camp of inclusive sports tourism, excluding from its object events of large and medium
size, placing as a central theme the practice on a small scale, in a way commonplace, in view of the possibility of daily offer of this
type of tourism. Although researchers have been interested in running motivation for decades (e.g., Masters & Ogles, 1993), when
running tours are considered the motivations are not only related with running. Tourists with high levels of product knowledge have
a harmonious relationship with the tour guide or are satisfied with the package tour, they are more likely to encourage others to use
the travel agency (Hwang & Lee, 2018). Therefore, this project aims to answer to a literature gap by trying to understand if running
motives apply for tourists to choose a running tour and if the relationship with the guide, eWOM and satisfaction affect future decision
of purchasing such a service. As there were lack of knowledge about this service and tourist behavior, this work uses structured
interviews and included 18 individuals who bought a running tour service, in 2019. Research showed that runners who run for
belonging motives (belonging to a group r, prefer social runs and look for social ativities); and runners who focus on health outcomes
(physical and psychological) show more satisfaction with running tours and are more willing to take a running tour. Further, runners
are influenced by eWOM when taking the decision to buy a running tour and relationship with the guide and satisfaction are important
predictors of future running tour purchase intention.

Keywords: Running tour, small business tourism, tourist motivation, eWOM.
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RUNNING TOUR – FACTORS WHICH INFLUENCE TOURIST DECISION
INÊS VEIGA PEREIRA, THIAGO COSTA
CORRESPONDING AUTHOR(S): INESPEREIRA.ISCAP@GMAIL.COM
THIAGOALBERTOCOSTA@GMAIL.COM
In rapidly changing times, there is a need to continually rethink business models in order to offer services or new combinations of
these in order to meet and enhance the individual experience. In tourism, this has never been so prominent (Perić, Vitezić, & Badurina,
2019), considering, among multiple factors, the change of paradigms regarding products and services that make up this market and
its constant evolution, which occurs hand in hand with other areas. Of constant development of the tourism market and its
management, this work seeks to analyze the Running tour services, in particular, the motivations that may lead to the tourist's choice.
From the idea of developing the Running through participation, and engagement with the environment, in this case the City; at the
same time presents new forms of experimentation with social life (Barnfield, 2018), the Running tour emerges as one of the latest
tourist trends in metropolis around the world. Experience in sports tourism remains an under-researched area and currently the
literature on racing events focuses mainly on challenging mega events such as the world famous Berlin Marathon, London Marathon
and Gold Coast Marathon in Queensland, Australia (Larsen & Bærenholdt, 2019). This study, however, moves away from this
category and fits into the specialized sub-camp of inclusive sports tourism, excluding from its object events of large and medium
size, placing as a central theme the practice on a small scale, in a way commonplace, in view of the possibility of daily offer of this
type of tourism. Although researchers have been interested in running motivation for decades (e.g., Masters & Ogles, 1993), when
running tours are considered the motivations are not only related with running. Tourists with high levels of product knowledge have
a harmonious relationship with the tour guide or are satisfied with the package tour, they are more likely to encourage others to use
the travel agency (Hwang & Lee, 2018). Therefore, this project aims to answer to a literature gap by trying to understand if running
motives apply for tourists to choose a running tour and if the relationship with the guide, eWOM and satisfaction affect future decision
of purchasing such a service. As there were lack of knowledge about this service and tourist behavior, this work uses structured
interviews and included 18 individuals who bought a running tour service, in 2019. Research showed that runners who run for
belonging motives (belonging to a group r, prefer social runs and look for social ativities); and runners who focus on health outcomes
(physical and psychological) show more satisfaction with running tours and are more willing to take a running tour. Further, runners
are influenced by eWOM when taking the decision to buy a running tour and relationship with the guide and satisfaction are important
predictors of future running tour purchase intention.

Keywords: Running tour, small business tourism, tourist motivation, eWOM.

PERSPECTIVES OF TOURISM COMPETITIVENESS IN THE AUTONOMOUS REGION OF MADEIRA - WHAT'S
THE CONNECTION?
SÉRGIO J. TEIXEIRA, FILIPE GONÇALVES, DIOGO CABRAL, FRANCISCO MENDES, FRANCISCO VIEIRA
CORRESPONDING AUTHOR(S): SERGIO.TEIXEIRA@ISAL.PT

This work aims to study and understand the competitiveness of the Autonomous Region of Madeira (RAM) in the field of tourism.
Understand and present factors on the impacts of tourism from a global perspective, in Portugal and more specifically for Madeira
Island. Also present methodological results, reflections and discussions on the collected primary data. In this sense, this study also
seeks to understand with existing evidence whether or not the Autonomous Region of Madeira is competitive in this sector. In order
to obtain consistency in our arguments, we also sought to obtain secondary data published by governmental entities or audited for
this purpose as a compliment and contribution to our article. This investigation contributes to data, discussions and reflections on the
importance that tourism has more and more for the countries, for the regions and more specifically for the Autonomous Region of
Madeira.
Keywords: Competitiveness, Globalization, Hotel Statistics, Industry, Price, Tourism.
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SUSTAINABLE TOURISM AND HOTEL SUSTAINABILITY: A CASE STUDY
SÉRGIO J. TEIXEIRA, ANA F. PESTANA; DANIELA F. HENRIQUES; INÊS S. AGRELA; MARTA F. CAMACHO
CORRESPONDING AUTHOR(S): SERGIO.TEIXEIRA@ISAL.PT

Sustainability has been gaining more and more visibility over the last few years, namely in the Hotel Industry. Despite bringing
benefits and allowing companies in the future to be increasingly prepared for the challenges and changes, it implies an investment
supported by hoteliers. This article aims to analyze how sustainability affects this sector with the object of study at Hotel Porto Santa
Maria, using internal hotel data on sustainable measures, and an interview with the General Director of the hotel. This 4-star hotel is
born by the sea, in Funchal's Old Town, right in the historic center of the city. Porto Santa Maria is ideal for those who wish to feel
the dynamics of the city, art, traditions, the sea, the Lavradores market or the history of Funchal. Thus facilitating the acquisition of
sustainable practices and consequently making it considered a good object of study. According to the WTO (World Tourism
Organization), sustainable tourism must be one that safeguards the environment and natural resources, guaranteeing the economic
growth of the activity, that is, capable of meeting the needs of present and future generations. Thus, tourism development should be
guided by "saving rare and precious natural resources, especially water and energy, which, as far as possible, avoid the production
of waste, should be privileged and encouraged by national, regional and national public authorities local (OMT, 2020). Sustainable
Tourism must above all continue to exceed the expectations of tourists without compromising the well-being of the receiving regions,
in order to guarantee the protection of the environment and to stimulate the development of activity in the region. Throughout this
article, there will be a literature review by the most diverse authors about sustainability in the world itself, and not just in the hotel
industry. It is our duty to protect the greatest national heritage, because the nation that destroys its soil destroys itself it. Theodore
Roosevelt the worst war is the continuous war against nature, which is silent, which destroys over time Fernando Henrique Cardoso.
Various topics will be covered, such as the concept of sustainable tourism, its principles, sustainability and hotel certifications and
the respective measures to achieve them and the resulting benefits. Therefore, this article fell on the Hotel Porto Santa Maria, using
the hotel's internal data and results, the result of sustainable measures. As a contribution to the development of this article, we
highlight the interview with the General Director of the Hotel Porto Santa Maria, Carla Bacanhim, and the practices of Sustainable
Tourism for the Hotel Industry. RQ: Is sustainability and sustainable certifications important for hotels? This article, carried out using
an interview and a literature review, aims to find out if sustainability and its certifications are sustainable. The next section consists
of an analysis of the concepts of Sustainable Tourism, its principles, sustainability in hospitality, measures to achieve a certificate,
benefits of certifications, policies of the Porto Santa Maria hotel and the sustainability certifications it has. The third section describes
the methodology used. The fourth section reflects the results obtained in this study. The last section presents the conclusions,
implications, and suggestions for future research.

Keywords: Certifications, Hotel Industry, Hotel Porto Santa Maria, Investment, Sustainability.

HOW CREATIVITY INFLUENCES SOCIAL INNOVATION: THE EXAMPLE OF UNIVERSITY STUDENTS
JORGE CUNHA, CARLA FERREIRA, MADALENA ARAÚJO; PAUL BENNEWORTH
CORRESPONDING AUTHOR(S): JSCUNHA@DPS.UMINHO.PT; B8608@ALGORITMI.UMINHO.PT

Global community agree that the sustainability of business cannot be separate from societal problems. In this sense, social innovation
has been receiving significant attention in the last decades. Social innovation might be defined as new ideas or solution proposals to
the needs of humans. Creativity, innovativeness, and entrepreneurial skills of individuals are essential to foster an entrepreneurial
environment. This linkage between creativity and innovation is very important for the social innovation process. In fact, idea
generation is regarded as the first stage of this process, which requires creativity. In this context, the creativity of young population
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to foster social innovation plays a critical role in the innovation and entrepreneurship skills of future societies. Therefore, this study
intends to understand the factors that influence the creative intentions of university students that are relevant in generating social
innovation ideas. For this, a structured survey was applied to students of several universities, in order to obtain different perceptions
within academic community. Questions about sociodemographic characteristics, environment factors, university/institutional
context, and perceptions and creative thinking attitudes were performed. A descriptive and inferential analysis will be conducted to
data collected. Based on literature, it is expected that a number of components, such as attitude for own creativity, university and
social environment, explain the creative thinking intentions of students depending on year of study, university and course. This
research intends to contribute for better understanding how universities can improve and develop innovative and entrepreneurial
intention in context of social innovation.
Keywords: Creativity; Entrepreneurship; Innovativeness; University; Students; Social innovation
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ENTREPRENEURIAL ECOSYSTEM QUALITY AS AN ENHANCER OF ENTREPRENEURIALACTIVITY: A TIME
AND SPACE ANALYSIS
MARIANA PITA, JOANA COSTA, ANTÓNIO CARRIZO
CORRESPONDING AUTHOR(S): JOANACOSTA@UA.PT

Entrepreneurship has been extensively debated in numerous forums from the Academic, Practitioners and Policymakers, since its
recognition as a powerful engine of growth, employment and innovation (European Commission, 2013). Recently, scholars have
moved from individual and personality-based studies to a broader vision, targeting the ecosystem, in which understanding the
externalities upon entrepreneurial activity is central. As a consequence, the Entrepreneurial Ecosystem (EE) concept is been rising
its popularity since the acknowledgement of the importance of the exogenous environment building the construction of
entrepreneurial communities with inter-relations among different players (entrepreneurs, Academia, Governance and consumer
community) as a long-term strategy regarding leveraging entrepreneurship. In this vein, several countries are pushing
entrepreneurship through the creation of more favourable environments, aspiring to encourage entrepreneurial activity.
The literature offers plenty of proposals concerning EE definitions, and according to Xu & Dobson (2019) they commonly comprise
four key aspects. Firstly, the players: the ecosystem encompasses numerous actors such as entrepreneurs, universities, post-docs,
students, alumni, governmental organisations, business incubators, technology transfer offices, science and technology parks, venture
capitalists and angel investors, alumni commercialization funds, combined with entrepreneurship programs and centres on campus
(Feldman et al., 2019). Secondly, the linkages: a vibrant collaboration between the actors is vital, in a permanent cycle. Third,
ecosystems must generate outputs: such as employment or economic growth. Finally, ecosystems despite performing differently:
particularly regarding size, must embed geographical routes. According to Mack & Mayer, (2016), EE “consist of interacting
components, which foster new firm formation and associated regional entrepreneurial activities”.
The Global Entrepreneurship Monitor (GEM), is a world-wide survey, devoted to measuring differences in entrepreneurial activity,
to reveal its determinants, to perceive heterogeneity between countries, and to propose policy packages aiming to enhance national
levels of entrepreneurial activity (Bosma, 2012). The conceptual model applied by GEM encompasses different measures to capture
the complexity of the entrepreneurship environment (Bosma et al., 2009), observing different behaviours among economies
accordingly to their inner system conditions. For this purpose, and following several theoretical contributions, GEM framework
recognises nine relevant dimensions to address the quality entrepreneurial ecosystem, which are called the Entrepreneurial
Framework Conditions.
Although the existence of several studies acknowledging EE dynamics, empirical analysis is overlooked, hence, empirical studies in
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this field will enable the detection of Entrepreneurship Ecosystem Quality (EEQ) towards entrepreneurship.
Entrepreneurial ecosystems have been progressively associated with successful entrepreneurship, and successful entrepreneurship is
seemingly connected to a good entrepreneurial ecosystem (Stam, 2015). However, more research is needed to empirically explore
EE maturity or status, and to clarify EEQ and its influence on entrepreneurial activity. Additional questions arise such as: is EEQ a
country-based phenomenon on? How EEQ evolving over time?
In order to shine a light over those questions, the present research is devoted to empirically explore the concept of EE among different
economies during a 7-year time span. This analysis aims to contribute to the conceptualization of EEQ and its primary effect in
raising the entrepreneurial activity.

KEYWORDS: Entrepreneurial Ecosystems; Entrepreneurial Activity; GEM (Global Entrepreneurship Monitor)
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Embaixada Britânica em Portugal apoia Conferência ‘Regional Helix 2020’
do ISAL
SANDRA ASCENSÃO SILVA /
FUNCHAL /
23 JUN 2020 / 17:49 H.

A Embaixada Britânica em Portugal decidiu conceder a chancela de apoio institucional à ‘Regional Helix 2020 - Internacional Conference’, organizada pelo ISAL,
para a divulgação deste evento científico e cultural, dedicada este ano à Inovação, Empreendedorismo e Transferência de Conhecimento e que se realizará pela
primeira vez na Madeira, entre os dias 29 de Junho e 1 de Julho de 2020, com transmissão online.
“É com muita honra que o ISAL recebe o apoio institucional da Embaixada Britânica em Portugal, muito vindo a contribuir para dignificação e divulgação do evento
a nível internacional”, acrescenta.
Dimitrios Buhalis, catedrático do departamento de Hotelaria e Turismo, na Universidade de Bournemouth, será um dos oradores da sessão de encerramento do
próximo dia 1 de julho.
Foi membro fundador e ex-presidente (2010-2014) da Federação Internacional de Tecnologias de Informação em Viagens e Turismo (IFITT). Membro do Conselho
Executivo dos membros afiliados da Organização Mundial das Viagens das Nações Unidas (OMT) para os períodos 2013-2015 e 2017-2019.
Com especial relevo para a reflexão científica sobre as áreas do Turismo, da Inovação e Competitividade Regional, a conferência pretende ser um fórum aglutinador
de pensamento científico, possibilitando o estabelecimento de novas sinergias com instituições de ensino superior e centros de investigação científica e com agentes
económicos e profissionais do sector.
Contará com a participação da Secretária de Estado do Turismo, Rita Marques. e recebeu felicitações de Marcelo Rebelo de Sousa, através da Casa Civil.
O ISAL, vê assim, no reconhecimento da Embaixada Britânica em Portugal, a possibilidade de melhor divulgar a iniciativa e incentivar a produção e a investigação
científica, fundamental no sector, com especial relevância atendendo à atual situação pandémica e à necessidade de propor estratégias para o futuro.

Publicação do Diário de Notícias, 23 de junho de 2020.
https://www.dnoticias.pt/madeira/embaixada-britanica-em-portugal-apoia-conferencia-regional-helix-2020-do-isal-NE6457953
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ISAL organiza 5.ª Conferência ‘REGIONAL HELIX 2020’ com programa
ambicioso
SANDRA ASCENSÃO SILVA /
MADEIRA /
23 JUN 2020 / 10:54 H.

O ISAL - Instituto Superior de Administração e Línguas organiza no final de Junho (dias 29 e 30) e início de Julho (dia 1), a 5ª. Edição da ‘REGIONAL HELIX - Internacional Conference’
que reúne mais de seis dezenas de investigadores de todo o mundo para debater a competitividade regional, a inovação turística e a transferência de conhecimento, via online, através de
plataformas digitais próprias.
A sessão de abertura contará com as intervenções oficiais de representantes de várias entidades públicas e governamentais, nomeadamente, a Secretária de Estado do Turismo, Rita Marques,
em representação do Ministério da Economia e da Transição Digital; o Presidente da Câmara Municipal do Funchal, Miguel Silva Gouveia; a Presidente do Conselho Diretivo do Instituto
para a Qualificação, IP-RAM, Sara Estudante Relvas e Nuno Vale, Diretor Executivo da Associação de Promoção da Madeira. A iniciativa conta ainda com várias chancelas internacionais.
De acordo com nota de imprensa do ISAl, apesar de não estar presente, o Presidente da República, Marcelo Rebelo de Sousa, felicitou a iniciativa e exprimiu votos de muito êxito.
Programa ambicioso
O início do evento, previsto para as 10 horas de 29 de Junho, contará com as intervenções de várias entidades oficiais, assim como o discurso inaugural do Chair do evento, Sérgio Teixeira,
Presidente da Comissão Científica, e do Comité de Organização Local. É ainda Presidente do Conselho Técnico-Científico do ISAL e Professor Adjunto, nas áreas do Turismo e Gestão nesta
instituição do ensino superior. É Doutor em Gestão pela Universidade da Beira Interior (UBI), Mestre em Gestão pela Universidade de Trás-os-Montes e Alto Douro (UTAD) onde também
se Licenciou em Turismo. É membro integrado do Centro de Investigação em Ciências Empresariais do NECE-UBI, Colaborador do CITUR em Portugal. Investigador, membro do editorial
de várias revistas científicas, nomeadamente a Management Decision e revisor científico de mais de 15 revistas científicas indexadas na WoS, nas áreas em que leciona.
O primeiro dia do evento contará ainda com várias sessões paralelas que envolve mais de 60 participantes nacionais e internacionais, onde vão apresnetar os seus trabalhos de investigação,
contribuindo para reflexão sobre as áreas temáticas da “Regional Helix”.
O segundo dia, 30 de Junho, será marcado pela continuação da ordem dos trabalhos do dia anterior com sessões paralelas de comunicações de trabalhos.
O terceiro dia, 1 de julho, será dedicado à partilha de conhecimento por parte de representantes do sector hoteleiro da Região Autónoma da Madeira, bem como as comunicações dos keynote
speakers convidados, Dimitrios Buhalis (Reino Unido), Marina Ranga (Espanha) e Carlos Costa (Portugal).
Grupo Porto Bay, Savoy, Quintinha de São João, Quinta do Furão e Vila Baleira intervêm na “Regional Helix”
A sessão da manhã arranca às 10 horas, com as intervenções de representantes de cinco grupos hoteleiros - Grupos Porto Bay, Savoy, Quintinha de São João, Quinta do Furão e Vila Baleira
Hotels & Resorts - que estarão representados pelos seus diretores gerais.
Após um período de interrupção para almoço, a ordem de trabalhos será retomada às 14h com as comunicações dos três prestigiados Keynote Speakers, professores universitários e
investigadores das mais importantes universidades europeias e centros de investigação das áreas do Turismo, Inovação e Competitividade, já referidos.
ISAL celebra 31º Aniversário com abertura de Licenciatura em Gestão de Empresas
A Vice-Directora do ISAL, Sancha de Campanella destaca o “programa ambicioso” da Regional Helix 2020, no ano em que o ISAL completa o 31.º Aniversário, permitindo projetar o nome
da Madeira no panorama da investigação científica à escala Mundial.
Destaca ainda o facto do ISAL preparar-se para abrir já no próximo ano letivo, a licenciatura em Gestão de Empresas, recentemente acreditado pela Agência de Avaliação e Acreditação do
Ensino Superior (A3ES) que acreditou a nova licenciatura por um período de seis anos, conforme o máximo previsto na lei.
As candidaturas encontram-se abertas quer pelos concursos institucionais (normal), quer pelos concursos especiais como o acesso por maiores de 23 anos, os quais não necessitam de ter prova
específica de acesso, nem ter o 12.º ano de escolaridade, tendo, contudo, que proceder a provas internas no ISAL para o seu ingresso.
Recorde-se que o ISAL foi a primeira instituição de Ensino Superior a ministrar Cursos Superiores na área da Gestão de Empresas, bem como Turismo e Gestão Hoteleira na RAM, tendo já
formado mais de 1469 alunos.

Publicação do Diário de Notícias, 23 de junho de 2020.

https://www.dnoticias.pt/madeira/isal-organiza-5-conferencia-regional-helix-2020-com-programa-ambicioso-AC6455714
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REGIÃO

EMBAIXADA BRITÂNICA APOIA "REGIONAL HELIX 2020" DO ISAL
Redação


Artigo | 23/06/2020 17:53
A Embaixada Britânica em Portugal decidiu conceder a chancela de apoio institucional à "Regional Helix 2020 - Internacional Conference", iniciativa organizada pelo Instituto Superior de
Administração e Línguas - ISAL.
A atribuição desta “chancela” Embaixada Britânica em Portugal, consubstancia-se no apoio institucional da Embaixada para a divulgação deste evento científico e cultural, Regional HELIX 2020 International Conference, dedicado este ano à Inovação, Empreendedorismo e Transferência de Conhecimento e que se realizará pela primeira vez na Região Autónoma da Madeira, entre 29 de junho
e 1 de julho, com transmissão online por plataforma própria.
O Instituto Superior de Administração e Línguas, instituição de ensino superior politécnico, com sede na Região Autónoma da Madeira, que cumpriu no ano transato o seu trigésimo aniversário, vê
deste modo projetado o seu Centro de Investigação, ao nível internacional.

Publicação do JM Madeira, 23 de junho de 2020.

https://www.jm-madeira.pt/regiao/ver/96671/Embaixada_Britanica_apoia_Regional_Helix_2020_do_ISAL
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ISAL Promove 5ª edição da conferência internacional ‘Regional Helix’

Publicação do Diário de Notícias, 18 de junho de 2020
https://www.dnoticias.pt/madeira/isal-promove-5-edicao-da-conferencia-internacional-regional-helix-YN6438023
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ISAL Promove ‘Regional Helix’

Publicação do Diário de Noticias, 19 de junho de 2020

‘Regional Helix 2020’ promovida pelo ISAL elogiada por Marcelo Rebelo de Sousa

Publicação do Diário de Notícias, 19 de junho de 2020
https://www.jm-madeira.pt/regiao/ver/96179/Regional_Helix_2020_promovida_pela_ISAL_elogiada_por_Marcelo_Rebelo_de_Sousa
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Embaixada Britânica em Portugal apoia Conferência ‘Regional Helix 2020’ do ISAL

Publicação do Diário de Noticias, 23 de junho de 2020
https://www.dnoticias.pt/madeira/embaixada-britanica-em-portugal-apoia-conferencia-regional-helix-2020-do-isal-NE6457953#

ISAL Realiza a 5ª edição da Regional Helix 2020’ no próximo dia 29

Publicação do Jornal da Madeira, 23 de junho de 2020
https://www.jm-madeira.pt/regiao/ver/96601/ISAL_realiza_a__5ª_Edicao_da_Regional_Helix_2020_no_proximo_dia_29
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ISAL organiza 5ª conferência ‘Regional Helix 2020’ com programa ambicioso

Publicação do Diário de Notícias, 23 de junho de 2020
https://www.dnoticias.pt/madeira/isal-organiza-5-conferencia-regional-helix-2020-com-programa-ambicioso-AC6455714#
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Embaixada Britânica apoia “Regional Helix 2020” do ISAL

Publicação do Jornal da Madeira, 23 de junho de 2020
https://www.jm-madeira.pt/regiao/ver/96671/Embaixada_Britanica_apoia_Regional_Helix_2020_do_ISAL

Embaixada Britânica apoia “Regional Helix 2020” do ISAL

Publicação da Rádio Calheta, 23 de junho de 2020
https://www.radiocalheta.pt/embaixada-britanica-apoia-regional-helix-2020-do-isal
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ISAL promove conferência “Helix” nos dias 29 e 30 de junho, e ainda a 1 de julho

Publicação do Funchal Notícias, 23 de junho de 2020
https://funchalnoticias.net/2020/06/23/isal-promove-conferencia-helix-nos-dias-29-e-30-de-junho-e-ainda-a-1-de-julho/

https://issuu.com/ensinomagazine/docs/ensino_d7908b485640db

Ensino nº268 magazine - June 2020, Published on June 22, 2020
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Convidados consideram “Regional Hélix” um sucesso

Publicação do Ocorrências da Madeira (Facebook), 26 de junho de 2020
Convidados consideram “Regional Hélix” um sucesso
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Publicação do Diário de noticias, 26 de junho de 2020
https://www.dnoticias.pt/madeira/convidados-consideram-regional-helix-um-sucessoJB6470308?fbclid=IwAR3jXAffnPJxLL4YxEmHGWS-EXdpvbs5_nxqokrlH0_wTC-bX2tcTfPZSJk

Secretária de Estado do Turismo abre “Regional Hélix”
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Publicação do Diário de noticias, 29 de junho de 2020
https://www.dnoticias.pt/madeira/secretaria-de-estado-do-turismo-abre-regional-helix-2020-EK6480314

Secretária de estado do Turismo abre ”Regional hélix 2020”

Publicação do Diário de noticias, 29 de junho de 2020
https://www.jm-madeira.pt/regiao/ver/97164/Secretaria_de_Estado_do_Turismo_abre_REGIONAL_HELIX_2020

“Somos responsáveis ativos no combate ao vírus”
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Publicação do Diário de noticias, 30 de junho de 2020
Agenda dia 01 de julho, dia região

Publicação do Diário de noticias, 01 de julho de 2020
https://www.dnoticias.pt/2020/6/30/55963-tome-nota-da-agenda-desta-quarta-feira-1-de-julho-dia-da-regiao

Grupos Hoteleiros debatem na “Regional Helix 2020”

63

REGIONAL HELIX 2020 INTERNATIONAL CONFERENCE

BOOK OF PROCEEDINGS

Publicação do Jornal da Madeira, 01 de julho de 2020
https://www.jm-madeira.pt/regiao/ver/97413/Grupos_Hoteleiros_debatem_na_Regional_Helix_2020

Regional Helix 2020- Online

https://turismodocentro.pt/evento/regional-helix-2020/
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REGIONAL HELIX 2020 (5th edition) | June 29th-July 1st | Madeira – Funchal | Portugal
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